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What the Best Dressed Acousticians 
will be Wearing this Summer!

Rachel Daeger, Editor
rdaeger@raybourn.com

I  have to admit that until I 
arrived at the General Mem-
bership Meeting in Providence 
I don’t think I’d ever met an 
acoustician. Looking back I 

see the Google search on my iPad was 
getting a workout trying to keep up 
with terms like “ASA,” “reverb time,” 
“internoise 2015,” “ASTM 33,” and 
“time needed to break in speakers.” My 
two ears and one brain spent three days 
absorbing and learning. Th ank you to 
all of the meeting attendees for such a 
warm welcome! 

You might have already noticed the 
newsletter has moved to a full-color 
printing process. Happily this change 
comes at no additional expense for the 
NCAC. Th is decision by the board of 
directors allows for photos and il-
lustrations to be more impactful plus 
advertisers can show products and 

service to 
their best 
advantage. 
And as you 
will see in the 
conference 
photo recap 
in this issue, 
we really did 
have a fi re-
works display 
during dinner.

I came away from the meeting with a 
long list of ideas for newsletter articles 
including more project case studies, 
updates on manufacturer specifi cations, 
and quick member interviews asking 
questions like “top 10 books on my 
shelf.” Please don’t hesitate to send your 
article ideas, case studies, position an-
nouncements, and news for the NCAC 
Newsletter. Th e deadline for the Sum-
mer issue is July 25 with anticipated 
September 1 publication. 

The NCAC Newsletter is 
published quarterly by the National 
Council of Acoustical Consultants 
as a service to its membership and 

all interested parties.
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From the Editor

What the Best Dressed Acousticians 
will be Wearing this Summer!

NCAC Shirts for Sale
NCAC has polo shirts available for sale with the new 

logo. Shirts include a pocket and are available in sizes 
S-XXL. Cost is $25 + Shipping. For more information 

and to order a shirt contact Emily Fiock at 
efiock@ncac.com or call 317-328-0642. 

mailto:rdaeger@raybourn.com
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Kerrie G. Standlee
Daly-Standlee & Associates, Inc.
kstandlee@acoustechgroup.com

Another Swan Song

As I was traveling on a 
northbound train from 
Providence to Boston 
to catch my Portland-
bound fl ight home aft er 

the NCAC annual weekend meeting, I 
began to think about those of you who 
were not able to make the meeting.  I 
have to say, I think you missed a good 
one.  If you attended I expect you, like 
I, really enjoyed the performance facili-
ty tours set up by President-elect Kenric 
Van Wyk and NCAC Membership and 
Meeting Coordinator Emily Fiock as 
well as the Saturday night dinner that 
just happened to come with a fi rework 
show – which we were assured was 
actually planned as part of the event!  

As my train clicked along the rails at 
a modest 75 mph I thought about our 
Saturday aft ernoon tour of the Grant 
Recital Hall at Brown University. I 
remembered seeing a poster on the 
outdoor bulletin board with the head-
line “Swan Song: Ivy Alphonse-Leja’s 
Senior Recital.”  Ms. Alphonse-Leja was 
scheduled to present her fi nal recital 
as part of her studies in vocals at the 
university. Th at made me think, “a part 
of that title may be appropriate for my 
last President’s Message.”  Hence the 
title of my President’s message “Another 
Swan Song.”

It is hard to believe it has already  been  
two years since my term as President 
began on July 1, 2012.  I guess the old 
adage of, “time fl ies when you’re having 
fun” really applies to me in this case 
because I have to say, I have been hav-
ing fun and it doesn’t seem like it has 
been two years.  Working with so many 

people who, I am happy to report, are 
dedicated to making the NCAC an 
organization known across the country 
as the place to go when looking for an 
acoustical consultant with high-quality 
standards.  With such a group of pro-
fessionals to work with, it could not be 
considered anything but having fun.  
So, I want to pass on a word to all of 
you who have not yet been involved in 
helping direct the organization, if you 
might be interested in getting involved 
in some way, do it.  I think you will fi nd 
it very rewarding in many ways.

2012-2014 Highlights
For my last President’s Message I have 

decided to highlight some of the things 
that have happened in the past two 
years that I think have been signifi cant 
for the NCAC.  Th e fi rst thing on my 
list of signifi cant events is the chang-
ing of the logo used to represent the 
organization.  In early 2012, prior 
to the beginning of my Presidential 
term, the Board of Directors adopted 
a special logo that would represent the 
organization during it’s 50th anniver-
sary year.  At that same time, the Board 
authorized the formation of a commit-
tee to develop a new logo replacing the 
logo that represented the organization 
for the 25 years leading up to the 50th 
anniversary year.  

Th e NCAC logo committee began 
its work in the middle of 2012 and by 
mid-2013 the logo you now see at the 
top of our newsletter was adopted by 
the Board of Directors.  I am excited 
about having the new logo on our 
webpage and organizational corre-
spondence because I believe it makes a 

statement to the public that our organi-
zation is alive and well and will be here 
for at least another 50 years!  

I hope you feel the same and look 
forward to having your fi rm repre-
sented by the logo.  And, if you do feel 
that way, you might want to check out 
the new polo shirts currently available 
for purchase from the business offi  ce.  
Th e new logo is on the shirt along with 
what Bennett Brooks, our immediate 
past president, calls the “Tony Hoover 
pocket.” (Tony Hoover was another past 
president who, fr om what I understand, 
came up with the idea of having a pocket 
added to the offi  cial NCAC T-shirts for 
all of those pencils and pens that we carry 
around!)  Th e shirts are a great way to 
show your clients you belong to the 
organization without having to actually 
tell them. I can tell you from experi-
ence, they will oft en ask about it when 
they see you wearing the NCAC shirt. 

Another signifi cant event that hap-
pened during the past two years was 
publication of the Laymon Miller 
book, An NCAC Anthology in Noise 
and Vibration.  As you all should know 
by now, this book is the fi rst book pub-
lished by the NCAC. 
continued on page 4...

President’s Spring 2014 Message
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continued from page 3...

Th e book, like the NCAC logo, took 
approximately one year to become a 
reality aft er it was championed as an 
idea by Bill Cavanaugh and others.  
Many hours were spent by book editor, 
Neil Th ompson Shade, getting all of 
Laymon Miller’s published articles into 
a manuscript that would become the 
book. I spent several hours learning 
how self-publishing systems now make 
it possible, and economical, to do the 
printing yourself.  

Aft er working with Powells Books 
of Portland, Oregon, the books began 
coming off  the printing machine and 
sent to the NCAC business offi  ce.  Th is 
publication will be one for everyone 
who is interested in sound and vibra-

tion.  In fact, the Newman Fund Award 
committee thought so highly of the 
book that they have added it to the 
collection of books awarded to the 
winners of the Newman Fund Award 
every year.  

So, if you have not purchased your 
copy yet, go to the NCAC homepage 
and look at the bottom of the page 
under News items and click on the link 
to go to the order page and place your 
order. Th ere is also an order form on 
page 31 of this newsletter. Th e book 
is currently available to member fi rms 
at an introductory price that is ap-
proximately 20% off  the list price (a 
list price of $44.95 and a member price 
of $35.95).  However, the discounted 
price will only be available until July 1 
so do not delay if you are interested.   

Th e fi nal signifi cant event that hap-
pened during the past two years is 
actually one that recently occurred.  
During its May meeting the Board of 
Directors decided to have the layout, 
editing, and printing of the NCAC 
Newsletter handled by our business 
offi  ce management team at Raybourn 
Group.  I believe this one decision 
could become a major event in our 
organizations history because, as I men-
tioned to you in the winter newsletter, 
Ms. Rachel Daeger will be responsible 
for generating the newsletter. Several 
associate editors will assist her in gath-
ering articles from our membership in 
architectural acoustics, mechanical and 
industrial noise control, environmental 
noise, sound system design, and foren-
sic acoustics.  

Scott Pfeiff er of Th reshold Acoustics 
has stepped up to say that he will be 
the associate editor for architectural 
acoustics.  Jack Randorff  of Randorff  
Associates will be the associate editor 
for forensic acoustics and Fred Schafer 
of F.C. Schafer Consulting said that 
he would be willing to fi ll the associ-
ate editor position for sound system 
design.  

NCAC Newsletter 
Needs You!

We still need an associate editor for 
mechanical and industrial noise control 
and an associate editor for environ-
mental noise. If you have any interest in 
fi lling either of those two roles, please 
let Rachel at the business offi  ce know 
or let me know directly.  And, remem-
ber, the goal is to have things organized 
to where Rachel would be coming to 
you for an article only once every fi ve 
quarters – not all that oft en - honest!

Rachel attended the recent member-
ship meeting in Providence so she 
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could learn more about the interests 
of our member fi rms and get ideas for 
future newsletters.  Based on what I 
saw Rachel doing during the meeting 
weekend, she has already come up with 
several new ideas for the newsletter 
which I will be looking forward to 
seeing.

Thank you
In closing this Swan Song newsletter, 

I would like to thank many within the 
organization who have been there to 
challenge me, encourage me, and help 
me keep focused on the fact that the 
organization does not just “happen.” 
It “happens” only when we all work 
together to make it a highly respected 
organization.  Th ere are truly many 
more people to thank than I have space 
for in this message, but I do want to 
recognize some of the key people who 
have helped me along the way.  First I 
want to thank each of you for trusting 
me to help guide the organization over 
the past two years.  

I also want to thank Jackie Wil-
liams her for her strong and continued 
guidance as Executive Director of the 
NCAC. Without her, I think I would 

have been lost on many occasions. I 
want to thank Emily Fiock in the busi-
ness offi  ce for her assistance in helping 
keep the membership informed and 
organized; a task that again is very im-
portant in an organization like ours.  

I want to thank, once again, our 
immediate past newsletter editor, 
Neil Th ompson Shade for his time 
and talents in bringing the newslet-
ter to the level that it has come to be 
known for.  And I want to thank all the 
Board members for their time spent 
in discussing the issues that have come 
before them during the past two years.  
And last, but not least, I want to thank 
Noral Stewart for his leadership in 
addressing our by-laws and developing 
changes that will ultimately allow us to 
grow and connect with others like our-
selves both in this and other countries.

Finally, I want to leave you with the 
knowledge that our organization will 
be guided for the next two years by a 
very enthusiastic and capable person 
who I think is the right person for the 
time.  Kenric Van Wyk of Acoustics By 
Design will become President of the 
NCAC beginning July 1, 2014 and 

I believe he will lead us to a new and 
higher level as an organization than 
we have been to this point.  Kenric 
was very instrumental in the develop-
ment of the new NCAC logo. He went 
on his own and solicited the aid of a 
graphic designer he knew and he was in 
charge of developing the manufacturer 
sponsorship program that is currently 
in place and being enthusiastically sup-
ported by many manufacturers.  I want 
to encourage you all to think about 
how you might be able to assist Kenric 
as he leads us to that higher level.

See You in 2015
As always, I want to wish you all suc-

cess in the coming year. I will go ahead 
and give a plug to next year’s General 
Membership Meeting by saying that I 
hope to see many of you at the meeting 
in August 2015 when it occurs in San 
Francisco prior to the Internoise 2015 
meeting.  Put it on your calendar and 
keep an eye out for information about 
the meeting in our future newsletters.

Mark Your Calendar
NCAC 2015 Annual Conference

August 7 - 9 
(prior to InterNoise 2015)

San Francisco, CA

http://www.ncac.com|
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From the Treasurer
Michael Yantis, Sparling, 
myantis@Sparling.com,
NCAC Treasurer

The fi nances of NCAC 
are straight forward.  I 
can't really write an entire 
article about them and 
if I could, it would make 

a great late-night read to help you fall 
asleep. So I will summarize the fi nances 
briefl y and then take the liberty to write 
about whatever I darn well please. 

Our income and expenses hover 
around $130,000 each year. Our 
income consists of the following major 
items along with several others which 
are much less signifi cant:

• Dues  ........................................ $53,000

• Newsletter Advertising  ........ $30,000

• Meeting Revenue ................... $38,000

Expenses also have a few major items 
and many other smaller items such as 
postage and bank fees. Th e signifi cant 
items are as follows:

• Management Fee ................... $52,000

• Meeting Expenses .................. $27,000

• Newsletter Publication ......... $20,000

• Marketing ................................ $10,000

We have a fi nancial reserve roughly 
equal to our income for a year. Th e 
reserve is not constant but has con-
sistently met the “equal to one year’s 
income” standard for a long time. Th e 
projected income and expenses for the 
next fi ve years is virtually identical to 
the fi gures just listed with an escalation 
rate of a few percent each year. 

So there you have it. A fi nancially 
stable organization summary in 180 
words. I have 710 more words to go. 
703 now. 

So Now I Get To Write 
About Whatever I Want  

Acoustics and more specifi cally acous-
tic consulting is not a common career. 
Th ere are approximately 130 member 
fi rms that make up NCAC. I don’t 
know what the average fi rm size is, but I 
know there are a number of one or two 
person fi rms. If we assume an average 
of fi ve people per fi rm and say that 
there are another 30 fi rms that are not 
members of NCAC, the total number 
of acoustical consultants in the US is 
somewhere around 800 people. Let’s 
round up to 1,000. Out of 228 million 
adults. So it is safe to say it is a unique 
occupation. 

I’m left  handed. Odd piece of infor-
mation, you might say. I also drive a 
Saab. I might be the only left -handed 
acoustician that drives a Saab in the 
United States. I like being unique. 
I think it was a strong driver for me 
choosing the profession of acoustics. 
I suspect that you might be the same 
since you’ve also selected an occupation 
that is very uncommon.

So, what is it about your 
business that is unique? 

What makes you 
different from other 

acoustical engineers?
More specifi cally, among your com-

petitors, what makes you stand out?  
Why should someone hire you instead 
of someone else?  

If there is more work in your region 
than everyone can handle, then you 
might not care. You are busy and as 
long as those conditions stay the same, 
it is likely that you will stay busy. But if 
you want to grow or if you want to in-
oculate yourself as much as possible for 
less than ideal business conditions, then 

being unique would probably help, as 
long as your uniqueness is positive and 
you are not just weird. 

To some extent, these questions relate 
to the presentation we had at the 2013 
annual meeting by Doug Parker of 
the Greenway Group. He asked us to 
consider the “why” of our business. 
Not “what” we do or “how” we do it, 
but why we do it. He told us that our 
clients buy our “why” rather than what 
we do or how we do it. I suspect it is 
actually some combination of all three, 
but the “why” of what you do can help 
you discover how you are unique. If 
what makes you diff erent derives from 
what you value, then that uniqueness 
is genuine and will ring true with your 
clients. You will naturally draw clients 
that value what you alone  off er and are 
willing to support that diff erence with 
business relationships.

Your uniqueness might be your 
particular expertise. Or it could be your 
method or style of working. My recom-
mendation is this: Discover what makes 
you diff erent. Clarify for yourself why 
that is important to you. Th en, talk to 
your clients about it. Help them under-
stand why you do what you do. Revel in 
your uniqueness!

mailto:myantis@Sparling.com
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Actual Glass Size 1 3/8" higher and wider than Order Size

Order Size (Exposed Glass)

STC3003
1/16"(1.6) x 3/4"(19.1) PSA

1/2”(12.7) Steel Tube
filled with sound gasketing

STC3003
1/16"(1.6) x 3/4"(19.1) PSA

1.750"
(44.5)
DOOR

Wood or 
Metal

.250"
(6.4)

STC3003
1/16"(1.6) x 1/2"(12.7) PSA

Glass (by others)

Glass (by others)Thru Bolt

1"
(25.4)
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JOIST
#1020R
U-SHOE

SUBFLOOR

JOIST

#1050R

Structural Sound Solutions 
Floors and Walls
Suspension Isolators & Silencing Tape Note: R = Rubber

#1020R

JOIST#1020R
U-SHOE

SUBFLOOR

END VIEW

SOUND INSULATION
(by others)SOUND INSULATION

(by others)

SOUND
INSULATION
(by others)

0.50"
(12.7)

1.00"
(24.5)

.313"
(7.9) 1.50" (38.1)

2.125" (54.0)

SUBFLOOR

1.500" (38.1)

.125"
(3.2)

PSA

#1050R
SILENCING TAPE

SOUND-RATED 
WALL

#1050R
SILENCING TAPE

STUD
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24
32
19

STC RATING :  DEFICIENCIES :OITC RATING :   

2"(50.8)x 4"(101.6) WOOD FRAME

2"(50.8)x 4"(101.6) WOOD FRAME

STC RATING :  DEFICIENCIES :OITC RATING :   

19
24
15

 

125 Hz
250 Hz
500 Hz

1000 Hz
2000 Hz
4000 Hz

14 db
15 db
20 db
23 db
37 db
33 db

125 Hz
250 Hz
500 Hz

1000 Hz
2000 Hz
4000 Hz

10 db
10 db
16 db
19 db
24 db
31 db

Sheet form 12"(304.8) wide

Sheet form 12"(304.8) wide

Sound Control SolutionsSTC 3003 SOUND SHEET

Weight : 360 lbs.STC Rating : 56 Weight : 280 lbs.STC Rating : 55 Door section

STC 3003

Rockwool

Skin
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JOIST

D
ATIONN
hers)s)

SUBFLOOR

5"
2)

#1050R
SILENCING TAPE

D-RATED 

R
CING TAAPE

#1050R

1.500" (38.1)

.125"
(3.2)

PSA

Sound Solutions 
Sound Trap Wall Insulator System Note: R = Rubber

#1050R Self-Adhesive Tape, applied to the 
studs

#1033 - Primary Insulator, fastened 
horizontally to the studs

#1043 - Secondary Insulator, snapped on 
primary insulator

#1033

#1043

#1033 - Primary Insulator

#1033 / #1043

Framing
member12”

12”

.375"
(9.5)
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#1043 SECONDARY INSULATOR

#1050R TAPE
#1033 PRIMARY INSULATOR

2x4
WOOD

STUD

5/
8”

 D
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W
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L

5/
8”

 D
RY

W
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L

5/8” DRYWALL

5/8” DRYWALL

5/
8”

 D
RY

W
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L

5/
8”

 D
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W
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#1043 SECONDARY INSULATOR

#1050R TAPE
#1033 PRIMARY INSULATOR

5/8” DRYWALL

5/8” DRYWALL

R13
FIBERGLASS

BATTS

R13
FIBERGLASS

BATTS
2x4

WOOD
STUD

2x4
WOOD

STUD

2x4
WOOD

STUD
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NCAC International

by Dennis Paoletti FASA FAIA 
FSMPS, Paoletti Consulting, NCAC 
LRPC, dpaoletti88@gmail.com

One of the responsi-
bilities of the NCAC 
LRPC (Long Range 
Planning Committee) 
is to think out of the 

box - and think strategically toward 
the future. As a former President and 
long standing member of NCAC, and 
now member of the LRPC, I have the 
opportunity to think about the future 
of NCAC.

So here I was in Jerusalem, on a tour 
of Israel with about 30 other friends 
and associates. On one of the very few 
opportunities we had for “free” time, 
I took the opportunity to meet with 
Yossi Soker, Top Consulting and Engi-
neering, a Director-at-Large of NCAC. 
What an interesting and worthwhile 
few hours we had together. 

We talked a bit about our personal 
lives, our profession and love of acous-
tics, and about NCAC. Yossi has made 
the personal eff ort to attend many 

NCAC meetings in the United States, 
and has been available to take on a 
leadership role in NCAC. As is oft en 
the case, we learn from each other and 
become friends when we take the time 
to engage in conversation that enhances 
our relationship. Th is was one of those 
times for me. 

By the way, Yossi has met with and 
hosted other NCAC members who 
have visited Israel. Yossi has made 

himself and his fi rm available to assist 
NCAC member fi rms that might 
have consulting work anywhere in his 
region.

So, as we talked, I thought about ways 
NCAC might be a catalyst to spread 
our brand overseas, to enhance the 
stature and eff ectiveness of acoustical 
consulting (that’s our mission), and to 
raise the level of awareness of acoustics 
to younger generations of students and 

potential consulting fi rms. 

I envision a time when a small 
(SWAT) team of acoustical consul-
tants who would visit some place like 
Jerusalem or Tel Aviv to promote 
acoustics. It could be combined with 
some personal vacation time. While 
on the ground in the foreign country 
we could meet with many groups such 
as the Israel Acoustical Society and 
any specifi c acoustical organizations 
or manufacturers with specifi c inter-
ests in acoustics. We could expand the 
reach to include students in a number 
of diff erent universities; and we could 
engage architects, interior designers, 

continued on page 10...

Electronic Architecture - Variable Acoustics

30 years of providing variable acoustics, undetected by 
the world’s finest artists and audiences.

WWW.ACS.EU      1-407-876-7080
North America - INFO.USA@ACS.EU - Windermere, Florida

Worldwide - INFO@ACS.EU - Garderen, Netherlands

Yossi and Dennis

mailto:dpaoletti88@gmail.com
mailto:INFO.USA@ACS.EU
mailto:INFO@ACS.EU
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With a 5 minute set up and easy to use interface, the Norsonic 
Nor848 Acoustic Camera is the ultimate in noise source 
identification.

When your client’s expectations of your report are sky high, 
why not rent the Nor 848 Acoustic Camera to quickly identify 
and show them where the sound is coming from.

Daily, Weekly, and Monthly rentals available.

Available for Rent

Distributed by:

Scantek, Inc.
www.Scantekinc.com

800.224.3813

Norsonic Nor 848 Acoustic Camera

http://www.Scantekinc.com
http://www.ncac.com|
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continued from page 8...

and even government offi  cials in-
volved in development. In the case of 
Israel, we would also engage lawyers, 
who, according to Yossi hold a very 
high position in selecting design and 
construction teams, and even oversee 
projects. 

We could give targeted presenta-
tions that emphasize the need for and 
importance of acoustics in a variety 
of projects types and disciplines (e.g. 
acoustical impact on sustainability, the 
environment and master plan develop-
ment; acoustical consulting case studies 
such as concert halls, major mixed 
use developments; basic acoustics for 
schools, healthcare, and hospitality 
venues, etc.).

While on the trip, a bit of socializing 
and touring as guests of a host organi-
zation might also occur. Th ink about 
the reputation of NCAC within ASA, 
INCE, and schools that teach acoustics 
in the USA. Wouldn’t it be wonder-
ful to be Ambassadors for Acoustics 
internationally?

How might this excursion be sup-
ported fi nancially? Perhaps the NCAC 
Marketing Committee might want 
to consider putting a small portion 
of their marketing budget aside for 
international marketing and branding. 
Additional monies might come from 
other sources such as the foreign orga-
nizations, US manufacturers wanting to 
expand internationally, etc. 

Perhaps those who volunteer to par-
ticipate might see it as an opportunity 

to tie some NCAC business along with 
a personal or family vacation, and hence 
might cover the majority of travel cost 
themselves. Maybe the LRPC and the 
NCAC Marketing Committee could 
strategize how to expand NCAC into 
a more global organization. I think it’s 
worth thinking about. Maybe one of 
the Director-at-Large positions could 
focus on international relations.

We all know that the global world is 
getting smaller and smaller. More and 
more fi rms are getting international 
experience. Perhaps our members could 
come up with other potential locations 
where the outline described above can 
be applied.

So - I challenge you to think ahead. 
Where would you like to see or take 
NCAC in the future?

NCAC International continued...



800-4WENGER (493-6437)  www.wengercorp.com

Tunable Acoustical Panels
Revolutionary design quickly adapts from absorption 
to diffusion for the ultimate in “flexible” room  
acoustics. Turn the handle to the left and the panel 
becomes an absorber, turn it to the right and it  
becomes a diffuser (with up to .8 second change in 
reverberation time). Allows schools to accommodate 
choral and instrumental needs in one room.

VAE® Rehearsal
Lets conductors simulate  
nine different acoustic  
environments in a rehearsal  
room, including custom  
simulations of your auditorium  
or other venues. It also includes 
push-button record/playback 
capabilities. Wenger’s Virtual 
Acoustic Environment technology 
is so advanced, the entire active 
acoustic system is controlled 
from a single keypad.

rption

anel 

ge in 
odate

T
RR
t

NEW!
P R O D U C T

V
LL
n

NEW!
P R O D U C T

Wenger can help you change 
the paradigm of what rehearsal 
room acoustics can be.

This year Wenger is introducing two innovative 
new products that expand the acoustical  
capabilities of any new or existing music  
rehearsal room. Tunable Acoustic Panels let 
the user switch the acoustics of their rehearsal 
room from vocal to instrumental with the turn 
of a handle. And VAE Rehearsal uses  
strategically-placed microphones and speakers 
(along with powerful processors) to simulate 
the acoustics of an auditorium, a cathedral or 
several other performance environments on 
the fly – right from a simple control panel.  
It’s the easiest way to expand the acoustic  
capability of any rehearsal room without  
adding one cubic foot of additional space.

With over 65 years of expertise in the field  
of education, Wenger can help you create  
cost-effective, superior music and athletic  
environments. 

From unique products and expertise to our  
trusted planning guides to downloadable  
CAD/REVIT symbols, Wenger has the resources 
you need to create quality that reverberates.

Create a world-class  
music rehearsal space.
(without knocking out a single wall)

sal
mulate 
stic 
ehearsal
tom
auditorium 

also includes 
d/playback 
er’s Virtual 
ent technology 
entire active 

controlled 
ad.

http://www.wengercorp.com
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By Leonard Suskin
Shen Milsom & Wilke
lsuskin@smwllc.com

Compliance with the 
Americans with Disabili-
ties Act (ADA) is oft en 
viewed as a set of tedious 
requirements one must 

get past in a big project. Light switches 
are moved a bit lower, protruding ob-
stacles are recessed into walls, and a few 
infrared (IR) or radio-frequency (RF) 
emitters for assistive listening systems 
are tacked onto the walls of auditori-
ums and meeting spaces.

However, there is a dramatic dif-
ference between creating spaces that 
accommodate those with disabilities 
and creating spaces that are welcoming 
to all visitors. Accommodation – and 
compliance with accessibility laws - is 
an important fi rst step in creating an 
award winning, visually and physically 
appealing and welcoming space. 

For example, compliance with the 
ADA for the hearing impaired simply 
requires that some form of assistive 
listening be installed in any public 
space where amplifi ed sound is used. To 
go beyond mere compliance can result 
in spaces that are welcoming to those 
with various impairments as well as the 
unimpaired public.

Why Focus on 
Hearing Loss?

Hearing loss is a growing problem 
in America today, with the National 
Institute of Health reporting an esti-
mated twenty percent of Americans 
having some form of hearing loss. With 
continued exposure to loud noises and 

the prevalence of 
personal music 
players this can 
only be expected 
to increase. For 
those fortunate 
enough to have 
unimpaired hear-
ing, a number of 
online simulators 
are available to 
demonstrate how 
hearing loss aff ects 
the experience of 
listening to sound, 
particularly voice intelligibility. For one 
example, see this simulator available 
free of charge from University College 
London. (http://www.phon.ucl.ac.uk/
resource/hearloss/)

Th is isn’t the way our clients want 
the public to experience events in their 
spaces. It isn’t the way we want our 
friends and neighbors to experience 
events. Th e very best results for end-
users – the ones that leave people saying 
“wow” and having a genuine emotional 
reaction – should be our goal. Th is is 
a goal we more oft en reach using loop 
systems. 

What are 
Loop Systems?

A loop system - formally referred to 
as an Audio Frequency Inductive Loop 
System (AFILS) is, at its most basic 
level, a simple application of the elec-
tromagnetic principle that an electric 
current creates a magnetic fi eld, and 
that a changing magnetic fi eld can, in 
turn, create an electric current. In this 
case a loop of wire around the room to 

be "looped" is driven by the same audio 
system as the room speakers. Th is will 
create a magnetic current which will, in 
turn, induce an electric current in tight 
coils of wire ("T-coils") in listeners' 
hearing aids. While not all hearing aids 
are equipped with T-coils, the preva-
lence of this technology has greatly 
increased over the past years.

At present seventy percent of hearing 
aid models are equipped with T-coil. 
Th ose without T-coil-equipped hear-
ing aids can make use of a belt-pack 
receiver.

Th is isn't a new idea. Applications 
of AFILS go back as far as the 1970s, 
when some users looped telephone wire 
around home-theaters and connected 
it to the same amplifi er they would use 
for loudspeakers. Th is resulted in an 
overall poor audio experience which 
soured quite a few people on the tech-
nology. Th is is a shame, as it's greatly 
improved over the years.

continued on page 14...

Beyond Compliance – Creating Spaces that are 
Welcoming to the Hearing Impaired Public

Member Viewpoint

mailto:lsuskin@smwllc.com
http://www.phon.ucl.ac.uk/resource/hearloss/
http://www.phon.ucl.ac.uk/resource/hearloss/
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Pyrok Inc.'s Vogl 
perforated gypsum board 
product is a sound absorbing, 
seamless and finished system. 

It is available in many 
perforation patterns. 

http://www.pyrok.com

Brown University Hunter Labs
Providence, RI

Charlie Bird Restaurant 
New York, NY

Contact Howie Podolsky or Andrew Sarcinella at info@pyrok.com 
914-777-7070 or 914-277-5135 for acoustic data and samples

Johns Hopkins University 
Brody Learning Center
Baltimore, MD

Pyrok Vogl

http://www.pyrok.com
mailto:info@pyrok.com
http://www.ncac.com|
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continued from page 12...

It’s also a fi eld in which the 
United States is lagging. In 
Europe there’s been much 
faster adoption of loops, 
where they are the prevalent 
form of assistive listening. 
Here in the US we still rely 
too much on infrared and 
radio systems.

Why Loops? 
Th e biggest weakness of many systems 

that are compliant is that there is oft en 
a barrier to using them. Users need 
to fi rst know that there is a system in 
place, and then fi gure out from whom 
to request hardware, and then fi gure 
out how to use it. A loop system re-
moves one of these barriers by allowing 

hearing-aid equipped 
users to use their own 
equipment rather 
than rely on external 
hardware. A highly 
recommended and less 
technical second step 
would be the installa-
tion of standard signage 
announcing the exis-
tence of an ALS system. 

Th is is a standard, universal symbol 
in all languages. It also should serve as 
an excellent reminder that hardware 
only represents part of the solution. 
For accessibility, ease of use, and for 
the ability to seamlessly use one’s own 
equipment, Loop Systems are the rec-
ommended choice by audiologists.

It also opens up opportunities not 
available with infrared or radio-
frequency types of systems such as 
ticket counters, rail stations, and digital 
kiosks. Th ese are examples of places 
in which one can't hand out receivers, 
but would still want to welcome guests 
with hearing impairment. Again, when 
someone who needs assistive listening 
experiences it in a place where it would 
not be expected it can be a welcoming 
and even emotional experience.

About the Author
Leonard Suskin is a veteran of the AV 

industry, having worked with major 
contractors on both design-build and 
bid-build projects before joining Shen 
Milsom & Wilke as an Associate in the 
AV discipline. 

Member Viewpoint continued...

Environmentally responsible  
from the forest to you.

Overly Wood Acoustic Doors

Tel: 1-800-979-7300   ◆ Fax: 1-724-830-2871
Email: overly@overly.com   ◆ Web: www.overly.com

Overly Wood Acoustic Doors are now Forest Stewardship Council (FSC) certified for Chain of Custody (COC). That
means Overly Door meets strict tracking requirements for ensuring that the wood acoustic products it sells as FSC-Certified
come from well-managed forests.
Overly offers a complete line of Wood Acoustic Doors that are lightweight, available with positive
pressure UL fire ratings, and are lead and asbestos free. Available in traditional as well as exotic veneers,
Overly Wood Acoustic Doors are the first choice of architects, engineers and contractors who specify
green building products for environmentally-conscientious building applications.

Cert no. SCS-COC-003417
www.fsc.org

©1996 Forest Stewardship Council

From well-managed forests

100%

©

mailto:overly@overly.com
http://www.overly.com
http://www.fsc.org
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KINETICSTM QuietTile

www.kineticsnoise.com/quiettile

*Tested with Armstrong Cortega 2' x 4' tiles but you may specify your preferred ACT.  
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QuietTile with fiberglass backing
CAC 51
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QuietTile
CAC 49

KINETICSTM QuietTile marries a typical mineral fiber acoustical ceiling tile (ACT) with a sound 
damped mass layer to raise the CAC ratings of what is normally a low performing, CAC 35, ceiling 
system.   Engineered with a damping layer and gypsum backer, and sized to create a snug fit at 
the ceiling grid, QuietTile improves the CAC rating to 49*.  Increase performance to CAC 51 with 
the optional fiberglass top layer.  Greatly improve speech privacy in adjacent spaces where walls 
terminate at the lay-in ceiling while preserving panel absorption with an NRC of .60*.

• High 49 – 51 CAC rating
• Maintain NRC rating of 
  mineral fiber tile
• Designer selects finish tiles

http://www.kineticsnoise.com/quiettile
http://www.ncac.com|
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Editor’s Note: Case studies provide 
a closer look at products and ser-
vices offered by NCAC advertisers 
NCAC does not endorse products 
featured in this column but encour-
ages readers to contact the author 
for additional information.

Laura Van Biber, 
Fellert North America
laura.vanbiber@fellertna.com

Studio Pali Fekete Archi-
tects embraced the true 
nature of sustainability by 
taking an abandoned 1933 
United States Post Offi  ce 

and transforming it into the Wallis 
Annenberg Center for the Performing 
Arts.

 Th is iconic structure has a colorful 
history. In a 1926 letter to Andrew 
Mellon, Secretary of the Treasurery, 
Will Rogers, Honorary Mayor of Bev-
erly Hills wrote, “…It seems you owe us 
$250,000 to build a post offi  ce and they 
can’t get the dough out of you, and I 
told them that I knew you and that you 
weren’t that kind of fellow at heart... 

continued on page 18...

Case Study

The intent of the restoration was to keep the historical 
detail of the original post offi ce but to add an acoustical 
treatment to the facility.

The original design was to have the acoustical system 
over the step down reveals between each vaulted sec-
tion. After careful discussions with preservation architect, 
it was decided to keep the existing plaster to provide a 
smooth, crisp transition.

The air diffusers were cut into the existing ceiling prior to 
the installation and needed to be patched prior to the 
acoustical treatment. The diffi cult part was no trim or 
plaster transition was specifi ed to provide a clean 
transition.

The contractor accomplished the clean transition by 
hand cutting the board and the use of a fl exible plastic 
trim. The end result provided this crisp fi nal appearance.

mailto:laura.vanbiber@fellertna.com
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Sound & Thermal 

GILLETTE STADIUM &
PATRIOT PLACE

www.spray-on.com

When HOK Sports Facilities designed 
Gillette stadium, K-13 was utilized for its 
thermal and sound control abilities at 

for sound control and heat loss. With a 
product that’s Class 1, Class A Fire-Rated, it’s 
no wonder the Architects at Arrowstreet, Inc. 

businesses of Patriot Place as well. Acoustic 
consultants from Metropolitan Acoustics chose K-13 

at Patriot Place, and the Patriot Place Parking Garage. K-13 
was the perfect choice to enhance acoustic performance 
while controlling sound transmission to outside areas.

Control 

http://www.spray-on.com
http://www.ncac.com|
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continued from page 16...

We are getting a lot of mail out here 
now, and they are handling it in a tent. 
It is mostly circulars from Washington 
with speeches on prosperity, but it 
makes awful good reading while wait-
ing for the foreclosure.” 

In 1933, the Beverly Hills Post Of-
fi ce was constructed on the site of the 
former Pacifi c Electric Railway station. 
Architect Ralph C. Flewelling, de-
signer of buildings at UCLA and USC 
received the commission for the Italian 
Renaissance Revival style building. Art-
ist Charles Kassler was commissioned 
to decorate the walls of the interior 
Grand Hall with fresco murals depict-
ing the creation of the mail service 
and views of modern life during the 
Depression. Th ese eight lunette murals 
were funded under Franklin Delano 
Roosevelt’s WPA program and are one 
of the only two remaining WPA frescos 
in the entire California Federal build-
ing system.

Th e owners enlisted a preservation 
architect to insure the space maintained 
its historical integrity and met with the 
strict guidelines set forth by the local 
preservationists. Th e manufacturer, dis-
tributor, and contractor worked closely 
with the preservation architect to blend 
the old with the new. Th e acoustical 
plaster system was chosen to transform 
the auditory experience within the 
space. Without the use of acoustical 
plaster, the level of reverberation from 
the multiple hard surfaces would make 
the space extremely loud and uncom-
fortable for the patrons. 

Tradition plaster has an NRC less 
than .10. Using the Fellert Acousti-
cal Plaster system, the magnifi cent 
Italianate-style craft smanship of the 
architecture was preserved while trans-
forming the human experience within 
the space, by adding sound absorption 
and an NRC of .85 to the sculpted 
atrium ceiling. 

When blending the curvature of 
the vaults, it was diffi  cult to achieve a 
sharp consistent crease. Th e craft smen 
were challenged to achieve symmetry 
between the various curvatures in the 
space. Time was taken to hand cut each 
piece to fi t perfectly into the curves. 
Th e use of a fl exible trim allowed the 
craft smen to create a smooth, crisp 
transition. 

Th is project exemplifi es the level of 
detail, experience, and craft  needed 
to transform how people experience a 
space in modern society with noise con-
trol and acoustical clarity yet preserves 
the architectural details of previous 
generations. 

For this project Fellert North 
America received a Gold award in the 
Renovation, West Region, Category 
from the Ceiling and Interior Systems 
Construction Association. Th e project 
contractor is Th e Raymond Group 
and Jaff e Holden served as acoustical 
consultant.

Case Study continued...

It was very 
important to 
keep a perfect 
symmetrical
curvature on the 
vaulted ceilings. 
The contractor 
achieved this by 
making a 
customized foam 
shape and 
adhering them to 
the existing plas-
ter surface. After 
a few attempts 
the contractor 
created a form 
that gave them a 
consistent line on 
all four corners.
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3/8" Marble Tile
1/4" Cement Board
2 Layers of 1/4" Plywood
1" KINETICSTM Ultra Quiet SR
5-1/2" Concrete Slab
Plaster Scrim Coat, Painted, 
on Underside of Slab

www.kineticsnoise.com/ultraquiet

Achieve High Performance Impact Noise 
Control with KINETICSTM Ultra Quiet SR

FIIC 59

Review these complete field test reports and over 100 more sound tests covering our complete 
line of noise control building materials at www.kineticsnoise.com/arch/tests/

Field Test Composites

Composite fire rated board:
Resilient for light “residential” floor loads
Strong for high loads up to 1000 psf

Thermo-formed fiberglass layers:
Permanent resilience
Noise reducing deflection 
under impact loads

NO CEILING

Hardwood Floor with 1/8" Pad
1-1/4" Gypsum Concrete
1" KINETICSTM Ultra Quiet SR
3/4" Plywood
14" I-Joist
6" Fiberglass Insulation
Resilient Channel
2 Layers of 5/8" Gypsum Board

IIC 59

http://www.kineticsnoise.com/arch/tests/
http://www.kineticsnoise.com/ultraquiet
http://www.ncac.com|
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SOLUTIONS FOR EVERY SOUND WITH ROCKFON SONAR AND ROCKFON SONAR dB ACOUSTIC TILES

ROCKFON became a provider of acoustic ceiling solutions 
in Europe when production began nearly 50 years ago in 
Denmark. Now established in North America, ROCKFON 
ceiling solutions provide high sound absorption and high 
sound isolation for speech intelligibility in education 
applications, noise reduction in healthcare facilities and 
privacy in office areas.

Rockfon Sonar and Rockfon Sonar dB tiles offer excellent 
acoustical performance, combining high sound isolation 
(CAC up to 43 dB) with high sound absorption (NRC up to 
0.90) with a smooth, attractive finish that designers want. 

All ROCKFON products are UL/ULC certified per ASTM 
standards for NRC, CAC and AC. 

ROCKFON is a Gold Level Sponsor of the NCAC

For additional information, please visit www.rockfon.com

Box SealTM Outlet Covers

STC Architectural Products 
makes “simple, inexpensive, 
high performing products 
that seal common sound 
fl anking paths in everyday 

building construction.” Th e company’s 
fi rst product, the Box SealTM, is a spe-
cially-molded rubber gasket that seals 
the holes in the wall formed by recessed 
telephone, data, TV and electrical 
outlets, fi tting between the box and the 
cover plate (US patent pending).

Independent lab tests, fi eld tests, 
and computations all confi rm that 
the Box Seal improves sound-isolating 
performance by 6 db to 7 db, a very 
noticeable improvement. Credits for 
LEED are available with use of the Box 
Seal in health care facilities and schools.

Paul Battaglia, 
president of STC, is 
a practicing architect 
as well as a profes-
sor and researcher of 
architectural acoustics 
in the Department of 
Architecture, Uni-
versity at Buff alo. He 
holds Bachelor’s and 
Master’s degrees from 
MIT. Aft er he pre-
sented the problem 
to his classes over the past 28 years he 
decided to make the Box Seal because 
“there has been nothing else available 
that does the job as well or as cheaply.” 

See www.stcsoundseal.com for prod-
uct data, submittal sheet, specifi cation 
guide, acoustic laboratory and fi eld test 

reports, frequently asked questions and 
order form.

Editor’s Note: Information is 
provided to the Editor for review 
and editing prior to inclusion in 
the Newsletter. NCAC does not 
endorse products featured in this 
column. Information is provided to 
keep readers abreast of the latest 
products industry has to offer.

Manufacturer’s Corner

http://www.rockfon.com
http://www.stcsoundseal.com
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ASSA ABLOY and CertainTeed 
leverage world-class building 
science and technical expertise 
to create recommendations 
for interior spaces that meet 
or exceed the most stringent 
acoustical requirements.

800.377.3948 • assaabloydss.com 

Delivering solutions 
for a sound future.

Two industry leaders partnering to deliver superior acoustic environments.

http://www.ncac.com|
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BABICHacoustics

Jeff rey E. Babich established 
BABICHacoustics in 2012 
in Pittsburgh, Pennsylvania 
to provide architectural 
acoustics, environmental 

noise control, and acoustical test and 
measurement services. During his ca-
reer, Babich has provided acoustics and 
audiovisual consulting on hundreds 
of projects for healthcare, educa-
tion, government, performing arts, 
residences, commercial buildings, and 
worship spaces throughout the country. 
He is Board Certifi ed by the Institute 
of Noise Control Engineering, a co-
chair of the INCE Building Acoustics 
Technical Committee, a Member of 
the Acoustical Society of America, and 
a Certifi ed Technology Specialist by 
Infocomm. He frequently serves as a 
guest lecturer in Architectural Acous-
tics for Chatham University’s Interior 
Architecture program. Babich has a 
Bachelor of Science in Mechanical En-
gineering from Purdue University and a 
Masters of Arts in Acoustics and Audio 
Design from Th e Peabody Institute of 
Johns Hopkins University.

www.babichacoustics.com

Cerami & Associates, Inc.

Cerami & Associates, Inc. 
is a global acoustical, 
audiovisual, and tech-
nology consulting fi rm 
dedicated to providing 

technically excellent, responsive cli-
ent service through a work ethic that 
expresses value, creativity and innova-
tion. We pride ourselves on being both 
practical and visionary.  

Th e Cerami project approach is based 
on fundamental design principles, 
while also staying attuned to the un-
bounded pace of technology.  We work 
closely with a project’s entire design 
team to fi nd solutions that meet both 
the designer and the end-user’s project 
goals.  Our collective expertise, experi-
ence and commitment are all focused 
on helping our clients make the best 
decisions for their projects.

Some of the fi rm’s recent work 
includes headquarters facilities for 
Societe Generale, Nomura, Google, 
Coach, and Northwestern Mutual; 
standards development for non-profi t 
organizations such as KIPP Schools; 
providing collaborative learning 
environments for SUNY Downstate’s 

New Academic Building and Colum-
bia University’s Medical and Graduate 
Education Building; and consulting 
for new buildings at Hudson Yards and 
Greenpoint Landing.

www.ceramiassociates.com

Shen Milsom & Wilke

Shen Milsom & Wilke 
is an experienced and 
internationally recog-
nized acoustics, audio/
visualmultimedia, informa-

tion technology, medical equipment 
planning and security design and 
consulting fi rm. With the convergence 
of technology, their multiple disciplines 
are interconnected, giving them the 
ability to design unique and varied 
projects; mission-critical operations; 
the physical design of data centers; data 
visualization centers optimized for the 
display of high-resolution computer 
images, digital libraries and museums; 
emergency operations centers; distance 
education, classroom recording for 
archival or Intranet/Internet distribu-
tion and all aspects of educational 
technology; multimedia healthcare; re-
search and development; and network 
operations centers. Shen Milsom & 
Wilke began in 1986 and has grown to 
become an international company with 
a worldwide staff  of over 230. Th ey are 
headquartered in New York City and 
has 15 offi  ces worldwide.

www.smwllc.com

Member Profi les

Partners from left to right are (front) 
Christopher Pollock, Peter Babigian, 
Marc Hochlerin (back) James Perry, 
Victoria Cerami, Albert Maniscalco, 
James Casterton

Member Update

BAi, LLC, a member 
of NCAC since 
1960, recently 
opened Dallas and 
Houston offi  ces in 

addition to the company headquar-
ters in Austin where they have been 
since in 1939.

http://www.babichacoustics.com
http://www.ceramiassociates.com
http://www.smwllc.com
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They’re all antiquated audio technology. And while 
the world has long ago moved on from 8-tracks, 
acoustical engineers still rely on materials for 
sound absorption which are messy, hard to work 
with and susceptible to moisture.

It’s time to re-imagine acoustics management. 
Stratocell® Whisper® polyethylene foam, is 
structurally independent, moisture resistant, easy 
to fabricate into almost any shape, and contains 
flame retardant additives, all while providing an 
NRC of 1.

Get your acoustics management back on track 
with Stratocell® Whisper® sound absorbing foam. 
Hear more about hearing less in the upcoming 
SoundBytes.

What do Fiber Glass, 
Mineral Wool and 
8-Track Tapes All 
Have in Common?

Corporate Office: Sealed Air Corporation, 200 Riverfront Boulevard, 
Elmwood Park, NJ 07407 ©Reg. U.S. Pat. Off. © Sealed Air Corporation 2014. 
All rights reserved. Printed in the U.S.A.

www.stratocellwhisper.com 
See us at NoiseCon September 8-10, 2014

For More Information 
Scott Wood: 770-324-1145 
Scott.Wood@sealedair.com

http://www.stratocellwhisper.com
mailto:Scott.Wood@sealedair.com
http://www.ncac.com|
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NCAC announces the 
following recipients 
of its Student Travel 
Award: 

• Ashwin Th omas, Georgia Institute of 
Technology

• Samuel Clapp, Rensselaer Polytech-
nic Institute 

• Robert Healy, University of Kansas

Hyun Hong, University of Nebraska 
– Lincoln

Th e recipients of the organization’s 
Student Travel Award each receive 
$500 in travel assistance and pre-
sented his or her technical paper at 
the Acoustical Society of America 
2014 conference in Providence, Rhode 
Island.

Each year, NCAC selects universities 
from a list of qualifi ed university pro-
grams.  Th e 2014 universities receiving 
an award are: Columbia College Chi-
cago, Georgia Institute of Technology, 
Purdue University, Rensselaer Poly-
technic Institute, University of Florida, 
University of Hartford, University 

of Kansas, University of Nebraska – 
Lincoln, and Virginia Polytechnic 
Institute.  Th e eligibility of university 
and college programs is based on strin-
gent criteria regarding the program’s 
curriculum and faculty. 

Chosen by lottery from a pool of 
qualifi ed programs, the winning schools 

then select a 
graduate or 
undergradu-
ate student 
from their 
program 
to be the 
recipient of 
the award. 
Th ese honors 
have been 
made pos-
sible through 
fi nancial 
support 
of NCAC 
corporate 
sponsors.  

NCAC Student Travel Awards
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Friday, May 2 First stop was the Carter Center for 
Music Education and Performance, 
home of the Rhode Island Phil-
harmonic Music School. Our tour 
was led by Lincoln Berry of Cava-
naugh Tocci Associates and the 
Center’s Executive Director David 
Beauchesne. The 31,000 square-
foot facility has 31 private rehearsal 
studios, classrooms for early 
childhood education and music 
therapy, and two large rehearsal 
halls for students and community 
orchestras. The existing manufac-
turing space was renovated with a 
$5 million budget opening in 2008.

Room Acoustics Software 

… brings measurements and  
simulations together 

www.odeon.dk 

2014 Annual Meeting

http://www.odeon.dk
http://www.ncac.com|
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See what’s possible. 
Request a free Door and Window Idea Catalog at:
www.KriegerProducts.com/NCAC

The Sliding Control 
Room Acoustical Window

The control booth is now more versatile with Krieger’s new STC certified sliding acoustical window. The window 
opens to allow for easy communication, then when closed provides complete sound control—exactly as you 
would experience with a fixed window. Plus, this unique window is custom manufactured to the size, style and 
finish requested. Contact us today to discuss your project.

Acoustically 
Certified

STC 46 & 51

ClosedOpen

2014 Annual Meeting
Saturday, May 3

Members spent the morning meet-
ing in the Annual Meeting exhibit 
hall. Thank you to all of the exhibi-
tors and sponsors without whose 
support the meeting would not be 
possible.

Box lunches in hand, the group set 
off to Brown University to tour the 
Grant Recital Hall with Scott Pfeiffer 
of Threshold Acoustics as guide. 
Thank you to the students who pro-
vided musical accompaniment to 
the tour - much to their surprise.

http://www.KriegerProducts.com/NCAC
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Evonik Foams, Inc.
800 N. Watters Road, Suite 190
Allen, TX 75013

 

phone
fax +1 972 516-0624

 +1 972 516-0702  
 

 SOLCOUSTIC® coated polyimide foam duct liner is a low VOC product that 
resists microbial growth. It exhibits excellent acoustical performance, 
reducing mechanical noise transmitted through air handling systems. For a 
quieter, healthier work environment, specify GREENGUARD® certified 
SOLCOUSTIC Duct Liner. For more information visit www.solcoustic.com

When the air has to be
clean and fiber-free
Count on SOLCOUSTIC Duct Liner

Thank you to Floyd 
Toole for an interesting 
overview on the history 
of speaker technology 
and the state of current 
research.

Floyd has also made his 
presentation available 
for NCAC members to 
download. Look for this 
on the website.

Following the tour, 
Rosalyn Cama, CAMA 
Inc. and the Center for 
Health Design, spoke 
about the rising noise 
levels in hospitals and 
the impact on patient 
satisfaction. Her pre-
sentation is available 
to download from the 
NCAC website. Be sure 
to check out the last four 
pages which outlines 
additional resources on 
this topic. 

http://www.solcoustic.com
http://www.ncac.com|
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“The Natural Choice for  

  Recognized in UL 500 Fire-Rated floor/ceiling 
 assemblies for most finished floors. 

  Sound tests meet or exceed STC and IIC 50  in 
 accordance with IBC-1207.  All testing 
 done by independent NVLAP testing 
 facilities.   
 
   Superior sound control for both metal and 

 wood stud walls with 440 SoundBarrier 
 installed on one side only. 

Sound Control” 

www.homasote.com 

The day ended with reception and 
dinner at the Squantum Associa-
tion, a private club. The Colonial 
Revival building which serves as the 
clubhouse was built in 1870 and is 
on the National Register of Historic 
Places.

2014 Annual Meeting 
Saturday, May 3 cont..

http://www.homasote.com
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Original . Tested. Guaranteed.
SOUND INSULATION

http://www.ncac.com|
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2014 Annual Meeting 
Sunday, May 4

LEED requirements and the NCAC 
newsletter were discussed during 
the morning’s Hot Topics session 
along with Floyd Toole fi elding 
additional questions about his talk.

The Annual Business Meeting 
followed lunch with a reports from 
key committees. The members also 
thanked 2010-2012 President 
Bennett Brooks and outgoing 
President Kerrie Standlee, 2012-
2014.

Advertisers Index
Acoustic Control Systems ........... 8
ASSA ABLOY ............................... 21
BASWAphon............................... 32
Dynasound, Inc ......................... 24
ECORE Foam ............................. 29
Evonik Industries ......................... 27
Fellert North America .................. 4
Homasote Company ................ 28
International Cellulose 
Corporation ............................... 17
Kinetics Noise Control .......15 & 19
Krieger Specialty Products ....... 26
Northwest Wood Refl ections ... 10
Odeon A/S ................................. 25
Overly Door Company ............. 14
PAC International ...................... 30
Pyrok Inc. .................................... 13
Rockfon ...................................... 20
Scantek, Inc. ................................ 9
Sealed Air Corporation ............. 23
Wenger Corp. ............................ 11
Zero International ........................ 7

NCAC encourages advertising 
of acoustical products, 

services, and systems in the 
NCAC Newsletter as a means of 
improving communication with 

the acoustical consulting 
profession. Acceptance of 
advertising does not imply 

endorsement of products or 
services by the National Council 
of Acoustical Consultants or any 

of its individual members. 
Readers are invited to contact 

the advertisers directly for 
additional information.

Interested in advertising in the 
NCAC newsletter? 

Quarter page rates start at $200 
per issue. Advertising space is 

also available as part of NCAC 
sponsorship packages. 

Contact the business offi ce at 
info@ncac.com for details and 

deadlines.

mailto:info@ncac.com


www.ncac.com| 312015 Annual Conference | August 7 - 9, 2015 | San Francisco

9100 Purdue Road, Suite 200
Indianapolis, IN 46268

FAX (317) 328-4629
<www.ncac.com> 
E-mail info@ncac.com

Laymon Miller Book Order Form

Name:       
Company:      Phone:
Address:      Fax:
City:       State:   Zip:
E-Mail:       Number of Books

Method of Payment: 
 Check enclosed    P.O. Number  Visa    MasterCard   

 

Credit Card #     Expiration Date

Cardholders Name (print)      

An NCAC Anthology in Noise  
and Vibration

Single book, NCAC member ................$35.95 
($39.95 after 6/30)

Order of 5+ books, NCAC member  .....$33.95 per book 
($35.95 after 6/30)

Single book, non-member .....................$39.95 
($44.95 after 6/30)

Order of 5+ books, non-member  ..........$35.95 per book 
($40.95 after 6/30)

depending on destination and size of order. You will be 
contacted about total amount. Books will be shipped USPS 

List price..................................................$44.95 per book

The following introductory prices are valid 
through June 30, 2014.

http://www.ncac.com
mailto:info@ncac.com
http://www.ncac.com|
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