Code of Conduct for Sponsors of
The National Council of Acoustical Consultants
The National Council of Acoustical Consultants (NCAC), in support of its mission of “enhancing the stature and
effectiveness of the acoustical consulting profession for the mutual benefit of the member firm and the public,”
accepts sponsorship from corporations and organizations that provide financial support for specific NCAC
programs and activities.
NCAC strives to provide meaningful recognition to its sponsors. However, NCAC does not endorse any
individual sponsor or its products and services. In acknowledging sponsorship participation publicly, NCAC
does not intend to suggest any such endorsement.
NCAC’s relationships with sponsors must reflect the organization’s integrity and professionalism. NCAC
accepts sponsorship only if that sponsorship does not pose a conflict of interest and does not affect the
objectivity and independence of NCAC or its member firms. NCAC reserves the right to refuse any sponsorship
or advertisement that is contrary to the mission and ethics of the NCAC.
As a condition of NCAC sponsorship, a Sponsor must adhere to the following code of conduct:
•

The Sponsor agrees that it will not make written or oral references to NCAC sponsorship that
directly or indirectly create the appearance that the sponsor has special access to or influence over
NCAC policies, leaders, or members.

•

The Sponsor agrees that it will not make written or oral references to NCAC sponsorship that
directly or indirectly create the appearance that the sponsor’s products or services are endorsed by
NCAC, its leaders, or its members.

•

The Sponsor agrees that it will not knowingly provide content that is misleading or false.

•

The Sponsor agrees that it will not engage in conduct that is contrary to the mission and ethics of
NCAC.

•

The Sponsor agrees to work with NCAC to resolve any complaints from its members or the public
related to the NCAC Code of Conduct. NCAC reserves the right to decline or revoke sponsorship
for any reason and at any time. The Sponsor understands that failure to work with NCAC to resolve
concerns or complaints will likely lead to revocation of the sponsorship without any compensation or
restitution.

Nothing in this Code of Conduct is intended to restrict Sponsors from referring to their relationship with NCAC
for the purpose of declaring support for NCAC and its goals, activities, and core values.

Please apply an authorized signature below to indicate agreement with these terms.
Name

Title

Date

